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TMC DIGITAL MEDIA
How do you stay top-of-mind and influence foodservice P T —-

TMC Digital Media, an inbound

operators to buy your solutions? And how do you track the

marketing and sales agency

digital footprint of your customers? specializing in the foodservice

equipment industry.
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THE DIGITAL ECOSYSTEM

Why It’s All About The DATA

THE TECHNOLOGY

From Sales to Marketing

STORYTELLING

Engage, Engage, Engage. But HOW?

CONSISTENT MESSAGING

From Reps, to Dealers, to End-Users

PEACE OUT &
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CUSTOMER DATA - NEEDS TO BE SHARED

CXO0 LEVEL SALES & MARKETING CUSTOMER SUPPORT PARTNERS/REPS
Performance Website Data Service Requests Leads
Business Impact Lead Generation/Intel Parts Technical Documentation
HR The Funnel/Pipeline Dealer Information

Sales Empowerment

RESOURGE: WHAT DOES AUTOQUOTES, HUBSPQT, YOUR CRM, AND ORGO HAVE IN COMMON?



http://success.tmcdigitalmedia.com/blog/what-does-hubspot-autoquotes-orgo-and-your-crm-have-in-common
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SALES & MARKETING - CONSIDER THIS

® 29%
0
CRM SYSTEM ADOPTION @ 63 / 0
INCREASES SALES BY UP TO TOP MARKETING
29% CHALLENGE:
GENERATING TRAFFIC &
500 ®@70%
@ 82[] /0 COMPANY’S TOP MARKETING
PRIORITY:
OF B2B DECISION MAKERS CONVERTING LEADS TO
THINK SALES REPS ARE CUSTOMERS

UNPREPARED

SOURCE: HUBSPOT 2017 STATE OF INBOUND REPORT



https://www.hubspot.com/marketing-statistics
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Advertising & Promotion Content & Experience Commerce & Sales Data Management

Mobile Marketing Mobile Apps Retail & Proximity Marketing Talent Management
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MC 2017 Digital Marketing Budget Plans

based on responses from 3,347 company marketing professionals around the world

BUDGETING February 2017

)

® Increase Keep the same ® Decrease
Social media marketing |G- 20 39%
Content marketing N - W 42%
Personalization |- L 44%
UGG 2 50% | 43%
Lead generation [NEENEGEGEGEGEGE- L 44%
Marketing analytics (including testing) 48%
Mobile marketing 47%
Email marketing 47%
Marketing automation 48%
Search engine optimization (natural search) |GGG 50%
Lead management [|IEGTEIEGEGEGEGE L 51%
Webinars / virtual events 49%
Display advertising [INNEEEEEEZC N 53%
Sales enablement |G- L L N 59%
Paid search (PPC) L7 55%
Affiliate marketing INNENETI" NN 63%

MarketingCharts.com | Data Source: Econsultancy / Adobe
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CONTENT

BAR SOLUTIONS PRODUCTS RESOURCES FIND REP

A LOOK BACK AT THE 2017 BAR AND BEVERAGE

TRENDS
P ed by Perlick Bar and Beverage + No comments yet
Ao

As we wind down an old year and look toward a new one, we thought we'd take a
few minutes to review what was a remarkable 2017 in the bar and beverage world.
As more and more consumers look toward high quality beverage options, each year
seems to bring a new set of opportunities and associated challenges. So let’s take a
look back at what some of those were in 2017.

CONTACT

ABOUT

Search...

RECENT POSTS
[Video] Take a Gu
Factory

A Look Back at tf
Trends

How Much Mone
Foamy Beer?
Cocktail Bars to F
How Bar Equipme
and Injuries for B:
CATEGORIES

630SS Faucet
650SS Forward S
ArcticPOUR

Bar & Beverage

Bar Solution
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- XPLORING
YORK'S Lo ¢

BASEBALL HISTORY

by Andrew Littlefield

S adieihas

o

%s and 60s, New York City was the

Inthe : |
home of four separate baseball cathedrals, none

| of which are around today. But while the
structures are gone, their ghosts remain.



https://www.ceros.com/blog/new-yorks-lost-baseball-history/
https://www.ceros.com/blog/new-yorks-lost-baseball-history/
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Get Your Free Pizza Dough Recipe Today

Whether you're pressing piz&%r;and tossing them. This pizza dough recipe is what we!ﬂ&é t\!‘ / !

thousands of pizzas a day and everyone loves it. l \
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EMAIL
MARKETING

quality refrigeration systems

Hi Erik,

Just a few degrees can separate food waste from profits. Store food
in temperatures that are too warm or in frozen conditions for too
long, you run the risk of costly food waste.

That waste and lost profits can be eliminated through proper storing
conditions in a commercial freezer. So are you saving money by
maintaining the quality of the food in your walk-in freezer?

Eind out in our latest blog_post.

Thanks,

e




MAIL (PRO TIPS)

‘ OPTIMAL SEND TIMES

‘ INCREASE OPEN AND CTR(S])

‘ TRACKED IN CRM

seventh®® sense

Kevin Eaton
President at Eaton Marketing

Actions v

v Contact Top Times

Contact Top Response Times (£

Wednesday: 6 PM

Thursday: 2 PM

Friday: 2 PM

Saturday: 7 AM

Sunday: 8 AM

Monday: 3 PM

Tuesday: 9 AM

Weekly: Friday, January 12,2018 2:00 PM
Total Inbound Interactions: 921

Marketing Engagement: Average Engagement

View less Actions ¥

@ New note Em:

Start typing to leave a n

Activity Notes

January

Kevi
@ Tips

Jan 1

Kevi
@ Tips

Jan 1




SOCIAL
MEDIA

TOP OF MIND

ABE - ALWAYS BE
EDUCATING

SOCIAL SELLING
(JJJRH)

wil Verizon 4:55 PM v @ % 64% @)

@) Jnstagram v

A aligroupfs

Liked by kendlife and 6 others

aligroupfs Today is day 1 of our top 10
craft beverages! What is up first?

BEER: Microbreweries are still taking over
the country, but some are experimenting
with sour beers and those infused with
herbs or even fruits and vegetables like
beets for more inspired renditions paired

A 0 ® O @

Bill Flannery
shared Bauscher Hepp, Inc's post
19hrs

Cocktails offer awindow into the past.

With countless stories about the who, when and where
specific drinks originated.

Adrink made with quality ingredients and care can rival a
great meal.

And like food, cocktails should be presented with the
same attention to detail.

Glassware is essential, to creating memorable drinking
experiences.

Bauscher Hepp, Inc.
351 followers
The history of cocktails dates back to the 1800s. See

how they've evolved and reflected culture, by
LuigiBormioli https://hubs.ly/H09vrkw0
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— Perlick Corporation ¥ Erik  Home

Page Inbox @ Notifications [ Insights Publishing Tools Feed Settings Help ~

AU
Ul

THENTIC - BE
NUINE
AND

T0O YOUR e DT

BE
GE
BR

Perlick Corporation
@perlickcorp

Home
Posts
if Liked v 3\ Following~ 4 Share
PAY TO PLAY - NOW roou
Photos . o
o Commercial & Industrial in Milwaukee,
Videos ®- Wisconsin

Instagram feed

Events m n
Contact I I +

Pins Share a photo or Advertise Your Create an offer Start a Live Video

video Business
= [] R | V E YouTube

o Our Story
Google+ . o . .
- Perlick Corporation is a national leader in

LY Services total package bar and beverage systems

Get phone calls Get messages Create Job Post Help people find manufacturing, in...
Shop your business '
) + Finish your story to tell people more
Submit Your #PerfectPo... See All v about your business.
Notes



MESSAGING/CHAT

|

< © 3 65% @)

Hi, Brian!

Are you ready 10 sign up
for the event?

'm ready!

Not right nowW.

CONVER
! CLOSE DELIG
HT

Great!

you 1o register

\n order for
t, Wwe just need

for the even
afew details from you.

|EI m Mr. Vandelay. Call
/me Arty Vee. How ya

 doin' today?



HOW MAY | HELP YOU?




CONVERSATIONAL MARKETING

ARTY VEE
CONVERSATIONAL MARKETING MANAGER

Mr. Vandelay is a jack-of-all-trades. Before entering the
workforce, he lived in Greenwich Village where he penned
his famous novella, Venetian Blinds. After several years in the
kitchen at Minetta Tavern in order to sustain his Beatnik
lifestyle, he put his foodservice knowledge to good use and
became an architect specializing in restaurants and
commercial kitchen design.

Following a decade of kitchen design, he turned his
attention to stocking them with exotic ingredients. As an
importer/exporter of classic Mediterranean foods, he
developed a strong background in digital marketing, as well
as a love for fine wine. Eventually, he teamed up with Gary
Vee to consult on a digital wine sales library. This is where he
gained his nickname, Arty Vee.

Arty is proud to bring his talents and good humor to the
Core Four at TMC Digital Media, where he serves as the

Conversational Marketing Manager.



SEE IT BEFORE YOU
BUY IT

EMPLOYEE TRAINING MORE VIDEOS

Full screen

> o) 020/133 @ & Youlube NJ L3

RESOURCE: HOW AR/VR IS GHANGING THE FOOD INDUSTRY



https://techcrunch.com/2017/12/25/how-augmented-and-virtual-reality-will-reshape-the-food-industry/




er i Realm of the Possible: The Franke VR Kitchen

SOURGE: FRANKE'S LINKEDIN PAGE







S C' @ Secure | https://tmcdigitalmedia.com * P P w©0 B = = m {oO G ® :

A= Carmen Chamberlin at Pro-Pacific Agents 6:56 pm
A Visited page Don't Let Fear Hold You
Back: On Learning New Things in 2018
VISIT
DIGITAL MEDIA Someone 6:39 pm feneanr 0
Opened email Re: Edward Don & Co. Buys L
Smith & Greene, Franke Foodservice Thanks for poppin’ in. Have a
Systems Acquires Facility Solutions Inc., question? Let's chat right now.
Equipment Care Today Becomes Smart CD Seriously, give it a try.
Care, and Much More
Chad 7:34pm
> 3 opens OPEN
"Inbound Team @ TMC" 6:39 pm*

7:35pm
Opened email Fwd: Edward Don & Co.

Buys Smith & Greene, Franke Foodservice Just testing
Systems Acquires Facility Solutions Inc., R
(= \

Equipment Care Today Becomes Smart 7:35pm B (Y @ [P0 (@ @ («w S (BB BIBB (D (S (& (X (@ i3

d Much M 0
Care, and Much More 2a8da77b4416 ® 0 Q % F w @ e =m {Ho GHEH G
> 4 opens Add Contact More v | —
Someone 6:39 pm B “ .
Opened email Re: Edward Don & Co. Buys | i i e — 0 -

W " %
TH E p Smith & Greene, Franke Foodservice ) CI Write a message - g - -
Syst'ems Acquires Facility Selutions Inc., Thanks fc Kevin Eaton (eaton-marketing.com) &« Kevin Eaton X
Equipment Care Today Becomes Smart lw
Care, and Much More - Subject At
ctions v

©

Kevin Eaton

Inbound marketing costs 62% less than traditional, outbound methods while generating three times as BTemp... ¥Sequ.. @Docu... EMeet... Log Track

kevin@eaton-marketing.com

e Erik R. MacPherson
B)THISWEEK Hi Erik, The 3 things | know | wou @erikma Founder/CEO
Ba) THISMONTH ) TMC Digital Media, LLC > About
Facebook Ads Teal 7:04 pm I A D: 844-4-INBOUND IM: 727-742-9699
Bab) FYIREADL... | O Erik, you have a high-perform W tmedigitalmedia.com > Company
Erik - =F Get even better | | erikmacpherson READY 1 " y
@erik_mac9 Twitter
) i ] LATEST @erikmacpherson Instagram > Deals
% Danielle Hintz Facebook Busines: 7:04 pm @erikmacpherson LinkedIn

Let's chat on Hangout Connect with your customers

Brian Shearer
&4 Invitation sent

> Tasks
= T20C

v Timeline

Use one app to 1 | erikmacpherson

& Holly Murphey Papa John's 6:27 pm READY TO TALK? Book A Meeting With Me Here

You: d il i

ousme andamywi Thank you for contacting us ' LATEST VLOG: MAFSI 2018 Conference Preview: What To Expect From TMC Opened Re: Here Are Your TMC
Erik, Gabriel Thank you for contacting us. You Sessions

154 You were in a vic Inbound Rep Council Webinar

Erik, Gabriel Papa, me (2) 6:20 pm ] Details & Prep Tips
4 You were in a vide Papa John's 1 Minute Survey . N cariery 10,2006 W0 ALY
RESOURCE: BEST GOOGLE CHROME EXTENSIONS FOR SALESPEQPLE @ o Wytesrertemomanimas
& Invitation sent SansSerif - +T-| B Z U A- =-1i= = I
A Amv. Chad. Chad HubSpot Forms (2) ~ 6:19 pm ———— = _ Opened Re: Here Are Your TMC
- 9 < - New submissionroniHubispot £ b & s BO= L - Inbound Rep Council Webinar



https://blog.hubspot.com/sales/best-google-chrome-extensions-for-salespeople?utm_campaign=Sales%20Blog%20-%20Manual%20Emails&utm_source=hs_email&utm_medium=email&utm_content=59937807

CUSTOMER DATA - NEEDS TO BE SHARED

CXO0 LEVEL SALES & MARKETING CUSTOMER SUPPORT PARTNERS/REPS
Performance Website Data Service Requests Leads
Business Impact Lead Generation/Intel Parts Technical Documentation
HR The Funnel/Pipeline Dealer Information

Sales Empowerment

RESOURGE: WHAT DOES AUTOQUOTES, HUBSPQT, YOUR CRM, AND ORGO HAVE IN COMMON?



http://success.tmcdigitalmedia.com/blog/what-does-hubspot-autoquotes-orgo-and-your-crm-have-in-common

REPORTING & ANALYTICS

Page views -

PORTANT
$87

WHAT'S MOST IM
TO YOUR BUSINE

5k
Jun 2016 Aug 2016 Oct 2016 Dec 2016 Feb 2017 Apr2017
Session date

GULARLY -
ING HUbSp%t § Google Analytics @

databox



CONSISTENT
MESSAGING




VIDEQD VIDEO VIDED ~ = LEADS AND TRACKING

COMMUNICATION




WHAT DO REPS WANT

UPDATED WEBSITE

< INCLUDING PROPER LISTING OF SALES REPS
< LINKS TO SOCIAL MEDIA AND BLOGS

< EASY PRODUCT SEARCH BY MODEL NUMBER
< PRODUCT SEARCH FOR ALL INFO RELATED

VIDEO VIDEQ VIDEO

< OPERATIONAL, CLEANING

F

OF DI
ENT T

COPY A
T

CON
USE

< CATALOGS/BROCHURES
< HIGH-RES DOWNLOADS
< SPEC SHEETS

GITAL
HEY CAN

AGCCESS T0 OR
SHIPMENT INF

< REP PORTAL

D
0

ERS/



WEBINAR FEEDBACK



https://tmcdigitalmedia.com/webinar-thank-you/




