
T M C  D i g i t a l  m e d i a

Erik is the founder and CEO of 

TMC Digital Media, an inbound 

marketing and sales agency 

specializing in the foodservice 

equipment industry.

E R I K  M a c P H E R S O N

H O W  B U Y E R  B E H AV I O R  I S  
S H A P I N G  T H E  D I G I TA L  
E C O S Y S T E M  F O R  
M A N U F A C T u r E R S  &  R e p s
How do you stay top-of-mind and influence foodservice 

operators to buy your solutions? And how do you track the 

digital footprint of your customers?
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S e t t i n g  t h e  s t a g e
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T H E  D I G I T A L  E C O S Y S T E M
Why It’s All About The DATA

T H E  t E C H N O L O G Y
From Sales to Marketing

S T O R Y T E L L I N G
Engage, Engage, Engage. But HOW?

C O N S I S T E N t  M e s s a g i n g
From Reps, to Dealers, to End-Users

P e a c e  o u t  !



T H E  
D I G I T A L  
E C O S Y S T E M
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D A T A

Resource: What Does AutoQuotes, HubSpot, your CRM, and ORGO have in common?

http://success.tmcdigitalmedia.com/blog/what-does-hubspot-autoquotes-orgo-and-your-crm-have-in-common


T H E  
T e c h n o l o g y



29% 
CRM system adoption 
increases sales by up to  
29%

82% 
of B2B decision makers 
think sales reps are  
unprepared

63% 
Top Marketing 
challenge: 
Generating Traffic & 
leads 70% 

Company’s Top marketing 
Priority: 
Converting leads to  
customers

Sales & Marketing - Consider this

Source: HubSpot  2017 State of Inbound Report

https://www.hubspot.com/marketing-statistics






S A L E S :  

C l o s i n g  
a n d  t r a c k i n g  

D e a l s

C R M :  

T h e  e n t i r e  
C u s t o m e r  
l i f e c y c l e

THE GROWTH
sTACK

M A R K E T I N G :  

T o p  o f  M i n d  
&  

L e a d  G e n  



MARKETING Tools



SALES Tools



CRM Tools



budgeting



H O w ?  
  
S t o r y -
t e l l i n g



W E B S I T E
2 4 / 7  
s t o r e f r o n t

S E O  E v o l v e s

E x p e r i e n c e s



C o n t e n t
B l o g  b l o g  b l o g

p i l l a r  p a g e s

E x p e r i e n c e s



W E B S I T E

https://www.ceros.com/blog/new-yorks-lost-baseball-history/

https://www.ceros.com/blog/new-yorks-lost-baseball-history/
https://www.ceros.com/blog/new-yorks-lost-baseball-history/


v i d e o
V i s u a l /
e n g a g i n g

l e a d  
g e n e r a t i o n

T r a c k a b l e



V i d e o  ( p r o  t i p s )

v i d e o  v o i c e  m a i l  /   
T r a i n i n g  v i d e o s

W E b i n a r s

l e v e r a g e  s o c i a l



W E B S I T E
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 21



W E B S I T E
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E M a i L  
M a r k e t i n g

e d u c a t e

p e r s o n a l i z e

t i m i n g



E M a i L  ( p r o  t i p s )

o p t i m a l  s e n d  t i m e s

i n c r e a s e  o p e n  a n d  c T r ( s )

t r a c k e d  i n  C r M



s o c i a l  
m e d i a

t o p  o f  m i n d

A B E  -  A l w a y s  B e  
E d u c a t i n g

s o c i a l  s e l l i n g   
( j j j r h )



s o c i a l  ( p r o  t i p s )

b e  a u t h e n t i c  -  b e  
g e n u i n e  T o  Y O U R  
B r a n d  

p a y  t o  p l a y  -  n o w

d o n ’ t  s e l l -  d r i v e  
e n g a g e m e n t  
a n d  r e s p o n d  q u i c k l y



m e s s a g i n g / C h a t

w e b s i t e  &  s o c i a l

r e a l - t i m e  
c o n v e r s a t i o n s

t r a c k e d  i n  c o n t a c t  
r e c o r d  ( c r m )



A I / B o t s

t h e  w o r l d  o f  
a u t o m a t i o n

M e s s a g i n g

c a n  i m p l e m e n t  n o w

how may I help you?



C O N V E R S A T I O N A L  M A R K E T I N G



A R / V R

c u s t o m e r  
e x p e r i e n c e

s e e  i t  b e f o r e  y o u  
b u y  i t

e m p l o y e e  t r a i n i n g

REsource: How AR/VR is Changing The Food Industry

https://techcrunch.com/2017/12/25/how-augmented-and-virtual-reality-will-reshape-the-food-industry/


Source: Mogogo social media



Source: Franke’s LinkedIn page



s a l e s  
t o o l s

g e t  t i m e  b a c k

b e  e m p o w e r e d

f o c u s  o n  t h e  b e s t  
l e a d s



Source: Franke’s LinkedIn pageResource: Best Google Chrome Extensions for Salespeople

https://blog.hubspot.com/sales/best-google-chrome-extensions-for-salespeople?utm_campaign=Sales%20Blog%20-%20Manual%20Emails&utm_source=hs_email&utm_medium=email&utm_content=59937807
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r e p o r t i n g  &  a n a ly t i c s

w h a t ’ s  m o s t  i m p o r t a n t  
t o  y o u r  b u s i n e s s ?

m u l t i p l e  t o o l s

r e v i e w  r e g u l a r l y  -  
g o a l  s e t t i n g



C o n s i s t e n t  
m e s s a g i n g



educate your buyers

Video video video

communication

leads and tracking



w h a t  d o  r e p s  w a n t

u p d a t e d  w e b s i t e

V i d e o  V i d e o  V i d e o

c o p y  o f  d i g i t a l  
c o n t e n t  t h e y  c a n  
u s e

a c c e s s  t o  o r d e r s /
s h i p m e n t  i n f o

d i r e c t  l i n k  f o r  s e r v i c e

n e w  p r o d u c t  
i n f o r m a t i o n

Operational, Cleaning

including proper listing of sales reps 
Links to social media and blogs 
easy product search by model number 
product search for all info related

rep portal

catalogs/brochures 
high-res downloads 
spec sheets



W E b i n a r  f e e d b a c k

https://tmcdigitalmedia.com/webinar-thank-you/

https://tmcdigitalmedia.com/webinar-thank-you/


Thank you!


